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Act on the Promotion of Consumer Education
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B—E A
Chapter I General Provisions
(HHY)
(Purpose)
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HEAEEOLER M LIZFHEET 222 BN ET D,

Article 1 In consideration of the importance of consumer education for the
prevention of damage to the consumer caused by disparity in the quality and
quantity of information, as well as in negotiating power, etc. between
consumers and business operators and for supporting the self-reliance of
consumers so that they can take independent and informed action to support
and enhance their interests, and in accord with the facts that consumers have
the right to be given the opportunity to receive consumer education, this Act
sets forth the basic principles on consumer education and the responsibilities,



etc. of the State, and local governments, while at the same time, for the
comprehensive and integrated promotion of consumer education, the purpose of
this Act is to prescribe the basic policy and other necessary particulars
pertaining to the promotion of consumer education, and to thereby contribute

to the stabilization and improvement of people's lives as consumers.

(€ #%
(Definitions)

& ZOERICBWT HEEHET) LT, HWEFOBMNZIET 27201 Tbh
DIHBAIFEICHET 2H4EF (HEE D FEROICHERETRASOBRIZZE T HZ L0
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#ru o,

Article 2 (1) The term "consumer education" as used in this Act means education
on consumer affairs for supporting the self-reliance of consumers (including
education to deepen consumers' understanding of and interest in the
importance of independent commitment to the establishment of a society with
consumer citizenship) and educational activities equivalent to education on
consumer affairs.

2 ZOEMRIZEWT NHBETRMAS] L%, HEEDR, Hx OEEE ORI KR ONH
BAEEOSZHRMEZHAICEE L >>, HOOHEEEICET 21TE N BE L kD
HRICHOTE > THA D ESRBEER L IR ICEEL RIF LG O THL Z &
ZHRE LT, AEP DR TR DRI HEMBIC Sl T 54 2E 0 9,

(2) The term "society with consumer citizenship" as used in this Act means a
society in which consumers proactively commit themselves to the creation of a
just and sustainable society with mutual respect for the individuality of each
consumer, as well as the diversity of consumer lifestyles and with an
awareness of how their own consumption behavior could influence
socioeconomic trends both at home and abroad, and the global environment at

present as well as over future generations.

(FEARH )

(Basic Principles)

oS HEBEEBHEIL. WEAGCET2MMEER L. 2 2@ R TENRE O T
HIENTELHRENRENINEENDL 2B L L TUThA 2T 5720,

Article 3 (1) Consumer education must be implemented so that consumers may
fully acquire knowledge of consumer affairs and foster consumers' practical
ability to combine what they have learned with appropriate consumption
behavior.

2 HEEHEIL. HEEMPHEEETRASEMNT 2 8L L TEERMICHEE TR
HEDOERIZZE L, TORBIZFEET LI ENTEDL L. TOFREBMAYICL
TTHZLx2FELTITONRITRIZZR B0,



(2) Consumer education must be implemented in order to actively support the
training of consumers so that they will be able to independently participate in
the creation of a society with consumer citizenship as a member of the society
and may contribute to the development thereof.

3 HEEHEIX. SR S E TOJRBEMEIZIS U TERRMICITON D & & BT,
Filin, FEEORBEZOMOHEEE OFHEICEE LY R HiETIThh 2T nide o
AN

(3) Consumer education must be conducted in a systematic manner tailored to
each stage of life, from childhood to old age, and in an appropriate way catering
for the individual characteristics of consumers, such as their age and whether
or not a consumer has a disability.

4 HERBRHEIL. TR M, FEE. BREE O OER & 25 O RIS U 7o bl e gy
BIZED, o, TRENDOHITK T HHEEHE 2 HET 5 2R BAROEHE LT
LDV EEBOR (HEE OF % OBEE R OHEEICBE T 2 AR 2 v o, FHiugk
OB =GB TRL, ) & OFEIEEE 2R LoD, ZERNICITh T
TR 6700,

(4) Consumer education must be implemented effectively through utilizing
appropriate approaches which take into account the characteristics of the
schools, local communities, households, offices, and other various settings,
while ensuring collaboration between a variety of entities that promote
consumer education in each setting, as well as cross-functional coordination
with other consumer policies. (meaning comprehensive measures pertaining to
the support and promotion of consumer gains; the same applies in Article 9,
paragraph (2), item (iii)).

5 HEZHEIX. HEZOHBEATEICHET 2ITENBELOBROERIZHIZ>TAH
SO IF S L OMERER RIS 5 2 5 B BT 5 M Do 2 A 72 1 RIS T
STFRERMET LA E S L TUThbRITIER B0,

(5) Consumer education must be implemented in order to provide consumers with
information on how their consumption behavior could influence socioeconomic
trends both at home and abroad, and on the global environment at present as
well as over future generations, as well as other information from a diverse
range of standpoints.

6 HEFHBEIL. KEZOMIEFEOFRIIBWTCHLHEENSHMIITE TS 2 &0
TEDL9. HFFOFERBICBITDMHBEAIGICHT 2 EHMERODL A FLE L
TATON 22T IE R B0,

(6) Consumer education must be implemented in order to deepen consumer
knowledge and understanding of consumer affairs in cases of emergency so
that consumers can take informed action even in case of disaster or in other
emergency situation.

7T HEEFHECHETOIMKERTDICN UL, BREHE., B85, EEEMEE T
O OTE B ATEIZ RS 2 BE T DMK & O AR REER K 6 k5, HE



IRELRE N2 SR T TR B 7wy,

(7) When implementing consumer education measures, necessary care must be
taken to ensure cross-functional coordination with education-related policies on
environmental education, dietary education, education for international
understanding, and other policies related to consumer affairs.

(EDEH)
(Responsibilities of the National Government)

FBIUZL EHiZ, HOOFSOBEEN CHEHEO - B T GBEMICITEI 75 2 3T
EOLHMLEHEEEOBERSMO CTEECTH D Z LIS, AIFGOEARE (LT
DIEIZENT THEABE] LV, ) ICDOoE 0, HEEHEEOHEICET 5REM
IR ZREL, KOERTL2EE 26T 5,

Article 4 (1) In consideration of the significance of training to develop self-
reliant consumers who can take independent and informed action to support
and promote their own interests, the national government is responsible for the
establishment and implementation of comprehensive measures pertaining to
the promotion of consumer education, in accordance with the basic principles
as specified in the preceding Article (hereinafter referred to as "basic
principles" in this Chapter).

2 WEREKE R OSCHRBFFREIX, BTEOMER SO O RICHRE S, KW
Fhi SN D X 5. HAEICIIERITEBHEERE O R & O OB d#E i 12 X0 5o,
FNETINOFTEIASR D IHEEBE OB T 2 5k 2 L2 de 57220,

(2) For the appropriate and effective formulation and implementation of the
measures specified in the preceding paragraph, the Prime Minister and the
Minister of Education, Culture, Sports, Science and Technology must maintain
close collaboration and coordination with the heads of relevant administrative
organizations and promote measures concerning the promotion of consumer

education under their authority.

(M5 o AR D FHS)
(Responsibilities of Local Governments)

BHE HAFAKMKT, BERBEEICO- L0, WEELE X — (HEEREE (OF
B AR ) BRECHICHET DWHEEEE Y =2V S, B
RE_HMOFE _AAFE-HIBWTHL, ) . BHEZESZ OMO BRI HE A
DERE I EPED IS, HBEEFBEOHMEICE L, HE oM %R oM aEE 2 T,
Z DT NIEFEUE D XD 209, BRFHPRDUIIS T iR 2 RE L, K OVER T 5
HBEAT D,

Article 5 In accordance with the basic principles and in consideration of
appropriate role sharing with the State, local governments are responsible for
the formulation and implementation of measures in accordance with the social
and economic circumstances in the areas of the local governments for



promoting consumer education through close coordination between consumer
affairs centers (meaning consumer affairs center as specified in paragraph (3)
of Article 10 of the Consumer Safety Act (Act No. 50 of 2009); the same applies
in paragraph (2) of Article 13 and paragraph (1) of Article 20 of this Act),
boards of education, and other relevant organizations.

(HEH RO )
(Consumer Groups' Endeavors)

HNER HEFMEZ, BEAHERICO- L) | HEZHEOHED OO A 1/ I5H)
2855 L & HIT, PR M, FEE, B OOk 2 252 B\ T ThiL D IHE
FHEIZHITHLEOBOLbDET 5,

Article 6 In accordance with the basic principles, consumer groups are to
endeavor to carry out their activities independently in the promotion of
consumer education and are to endeavor to cooperate with consumer education
activities implemented in schools, local communities, households, offices, and

other various settings.

(FEE M OFEHEHRIEDET))
(Business Operators' and Trade Associations' Endeavors)

FEg FEFROFEZTFRZT, FEETVEMN KM OEE LG 2 158V THE
B OWHEEETEIEBIZER LTS Z LTl A, BRSO L0 EEOHGA
A F T D HE BB OHEICEATL2HRICHNIT L5800 & bic, ¥
BEBEOHEDT-ODH EWRIEICEO LD LT D,

Article 7 In consideration of their close connection with consumer affairs as
providers of products and services, business operators, together with trade
associations, are to endeavor to cooperate with the State and local governments
to implement measures for the promotion of consumer education and are to
endeavor to carry out their activities independently in the promotion of
consumer education, in accordance with the basic principles.

(B E o E )

(Financial Measures)

N BURIE, HEEHBE OHEEIZE T 2 5K 2 Bl 2 72 O BRI B EORE %
DO OFEE 25 U722 T e 570,

Article 8 (1) The Government must take financial and other necessary measures
to implement measures for the promotion of consumer education.

2 MG AILEIRIT, HEFEZE OHEMEICET 25K 2 4 5 72 O LB B Lo HE
EZOMOEEZH#ET DL IEORITNIER B0,

(2) The local governments must endeavor to take financial and other necessary

measures to implement measures for the promotion of consumer education.



BT ERXFHE
Chapter II Basic Policy, etc.

(FEATTE)
(Basic Policy)

EILE BUMIE., HEEHETOHEICE T 2 ANt LT ZOoELKOEHNEICE
WT TEARTTE Lo, ) ZEDRITNIERE R,

Article 9 (1) The Government must prescribe the basic policy on the promotion of
consumer education (hereinafter referred to as the "basic policy" in this
Chapter and Chapter IV).

2 EARFGEHZBWTIZ, RIBITH2FHEZEDL LD LT 5,

(2) The basic policy is to provide the following particulars.

—  HEEHE OHEE O TR KL OIAR 22T IR 5 4R

(1) the significance of consumer education promotion and particulars
concerning its fundamental orientation

— HBEFEHEOHEONKFICET L FE

(i1) particulars concerning the content of consumer education promotion

= BAET D OEEEBOR & OEEEICE T 5 AR 2R g IH

(iii) basic particulars concerning coordination with other relevant consumer
policies

W ZOMiEEEBE OHEEICEI T 5 EEFH

(iv) other important particulars concerning Consumer Education promotion

3 EARFENI. WHEFREAE (MU =FEEEEH/\5) BILEE —HICHET
DIEE L FEARGHE & OFFN R I b O TRITIER B2,

(3) The basic policy must be in harmony with the basic plan for consumers as
specified in paragraph (1) of Article 9 of the Basic Act on Consumer Policies
(Act No. 78 of 1968).

4 WREBRBEKE R ORI REIR, ERTHOREZER L, BEOREZ KD T
N ECA SR AN

(4) The Prime Minister and the Minister of Education, Culture, Sports, Science
and Technology must prepare a draft of the basic policy and seek a cabinet
decision.

5 WHERHEKEMOXCEHBZREIL, BEATHOREZERLEI> ET25LE1T, H56
U, BRITBHEBEORICHET 2 & L bil, HEFERETHESZ L NHEEZLS
KOERZIE 1IN0, HEEZOMOBREDE R A2 KR I 57 DI LB EE %
LRI HIE R 6720,

(5) Before making a draft of the basic policy, the Prime Minister and the Minister
of Education, Culture, Sports, Science and Technology must consult with the
heads of relevant administrative organizations, hear the opinions of the
Consumer Education Promotion Council and the Consumer Committee, and

take necessary measures to reflect the voice of consumers and other relevant



persons in advance.

6 PR RE R OSCH R REIL, FBMEOBEIZ X DEEDOIRENH - 7o & Z 1,
R <, BAGT#HEZ AR L2 TITR 620,

(6) When a cabinet decision under the provision of paragraph (4) is made, the
Prime Minister and the Minister of Education, Culture, Sports, Science and
Technology must announce the basic policy officially without delay.

7 OBUNIE. HERAFEEZRD EREOZ (AR L, W OITHEE BT OHEEIZE T
2 iR D FEHE DR O W T OFAE, STk O ZEE 2. BRehhfFE I L Ichk
AIGEHIEZ A, LEDRHDHERBDOLHEEIT, TNEEETLILD LT 5,

(7) Taking into account changes in circumstances surrounding consumer affairs,
as well as the results of surveys, analyses, and evaluation on the
implementation of consumer education promotion, the government is to review
the basic policy approximately every five years, and make revisions to the basic
policy if they find it necessary.

8 HIUHNLEANHETOREIZ, BATEHOEELEIZOWTHEMNT D,

(8) The provisions of paragraphs (4) to (6) apply mutatis mutandis to the revision
of the basic policy.

(T W3 e o 20 HEE R i 55
(Prefectural Consumer Education Promotion Plan)

B AEATRIE. EARGH AR E 2. EOHRGEN RO XIKIZH T 5 IEEEHE O
BT SRR IC OV T ORI (BLF Z OB O~ F2- 5 I S\ T T
ERFRIEEEBEHEERT] 0o, ) ZEDD L IFDRTNTR B0,

Article 10 (1) Prefectures must endeavor to formulate a plan for implementing
measures for the promotion of prefectural consumer education in the
prefectural area (hereinafter referred to as the "prefectural consumer
education promotion plan" in this Article and in Article 20, paragraph (2), item
(1)) based on the basic policy.

2 TETANZ, AT BERIREEEABHET A ED b TV D & &k, AR
Tirdt R OHRE R IRH B B B E R ) 2 E 2. 2 Ol O XKIRIC kT 2 1EEE

B OHELEIZBIT DM RIZHOWTOFHE (LU FZORKOFE ZH4RE _HE 7k
W THTRTANE B B ZBEHERTE Lo, ) ZEDD LI EORITIIXR LR,

(2) Municipalities must endeavor to formulate a plan for implementing measures
for the promotion of consumer education in the municipal area (hereinafter
referred to as the "municipal consumer education promotion plan" in this
Article and in Article 20, paragraph (2), item (ii)) based on the basic policy (the
basic plan and prefectural consumer education promotion plan, if the
municipal consumer education promotion plan has been formulated).

3 HPIEFIR K OVHTRT A1, 0 AT U V8 B B 25 G i ST ARV R HEE G
HZEDILD LT HLEEIE. HOENTD, £ ORRENR R ULTTETA O XD HEH Z
DM DOBRE DER A KM S ELTZDICNEREELZHET DL HOFOL D LT 5,
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(3) Prefectures and municipalities are to endeavor to take necessary measures to
reflect the opinions of local consumers and other relevant persons in the
relevant prefectural or municipal area in advance, before formulating the
prefectural consumer education promotion plan or municipal consumer
education promotion plan. In this case, prefectures and municipalities that are
the members of a regional council for consumer education promotion under the
provisions of paragraph (1) of Article 20, must hear opinions from the relevant
regional council.

4 HRE TR R ORI AT I, HT 0 UV B o 0 HEE B I S T TR B o e HEE R
WA ED e EIE, BER, ThiaznkT5HL9 77?5(’)5 bDOET D,

(4) When establishing the prefectural consumer education promotion plan or
municipal consumer education promotion plan, prefectures and municipalities
are to endeavor to announce this officially without delay.

5 R K OVHTHTAT 13, H BT IR e B 208 A R ST T A T e B 2R R
B % E OIS EX, ZF OFEMN R SOXHTRIA O KIRIC I 1T 2 1HEH BE OIS
DR O FRE DORPUT DWW T OFAE, DT RO Z1T O X280 oL & bic, %3
WD LD L X IR, FRET T e B Z0E HEE Bl SO T HT RV B R HEE R
EEETHHEDET D,

(5) After the establishment of prefectural consumer education promotion plan or
municipal consumer education promotion plan, prefectures and municipalities
are to endeavor to survey, analyze, and evaluate the implementation of
measures for the promotion of local consumer education in the prefectural or
municipal area, and are to revise the prefectural consumer education
promotion plan or municipal consumer education promotion plan if they find it
necessary.

6 FBoTHEKROWEMIEOREL, EBE T W B 20E HEE ] SO X TR A B B AR e
HEFTHOEEICHOWTHERT 2,

(6) The provisions of paragraphs (3) and (4) apply mutatis mutandis to the
revision of the prefectural consumer education promotion plan or municipal

consumer education promotion plan.

FEEE EARNKER
Chapter III Basic Measures

(FRRIZB T DIHBEFHE OHEE)
(Promotion of Consumer Education in Schools)

Ft—2% EEROHMGAEFEIT, s, BEROAEEOFEERRIZS T, 18 (F
KEEE (I 4 ZREEEE N 5) B—RICHET 2P EZ 0D, RFELDE



FHMERZRS, BEHIZBWTHE L, ) OREZOMOEFFEIITI WV Tl )
SRR EEHE OMEEHMRT D70, LEARRRZHE L ke b,

Article 11 (1) National and local governments must promote necessary measures
so as to ensure the opportunities for appropriate and systematic consumer
education in classes and other educational activities at schools (meaning
schools as specified in Article 1 of the School Education Act (Act No. 26 of
1947), excluding universities and colleges of technology; the same applies in
paragraph (3)), depending on the developmental stages of infants, children, and
students.

2 EEROHGAEFERIZ, BEMEICH T 2HBZHBICHET OMMEEZRET L7120,
BEWE OWH ONERORBRITIG ., LEREZHECR2TNERL 20,

(2) National and local governments must take necessary measures to enhance the
quality of training for teachers concerning consumer education, depending on
the professional duties and experience of teachers.

3 EHEUOHGALAKIL, FRICBW TERNRIEBEEHRE MTOND LS, TON
Hafod, HEEHEICET 200, RBRELHT L AMOEHAZHEST LD &
T 5,

(3) In order to implement practical consumer education in schools, National and
local governments are to promote the utilization of personnel with expertise in
and experience of consumer education regardless of whether in or outside of a

school.

(RFHEIZBIT DIHEHHE OHELE)
(Promotion of Consumer Education in Universities)

B EROHGAREURT, R¥%E (PRABES —RICHET 2 KL OEF
BRI DN BB PR, B FPRZE OO FRISRICHIE T 5 FR LSO BE ik TF
KEABIHETDBEEITO) DRV, LT ZORKOEHAREE ZHIZEBWTH
Co ) IBWTHBEEHENBEUNITOND LT 572D, RFEFICH L, FAE
DMBEEIRICB I 2WELIET 572D OBBZEOMO H EMREBHE1T Y L H 27
bOLET D,

Article 12 (1) National and local governments are to encourage universities, etc.
(meaning universities and colleges of technology specified in Article 1 of the
School Education Act, as well as specialized training colleges, miscellaneous
category schools, and other education institutions beyond those specified in
that Article, which provide education that is associated with school education;
hereinafter the same applies in this Article and paragraph (2) of Article 16) to
stimulate education and other independent initiatives to prevent damages to
the lives of students, etc. as consumers so that consumer education can be
implemented appropriately at universities, etc.

2 EROHGASEHEIE, REEPT O AEO T ZRES 5720, BRHIKD )
GO0, FAFITKT LRIICET 5 EFITEFET MBI L, THEDOH S D



e, THMORMZ OO MBI E 25 U T e 57220,

(2) For the promotion of initiatives taken by universities, etc. specified in the
preceding paragraph, the State and local governments must ensure training
opportunities for and share information with educators in charge of assisting
students, etc. and take other necessary measures, in cooperation with relevant

organizations.

(M2 F 1T D VB 20 OHEE)
(Promotion of Consumer Education in Local Communities)

FH=2k [E. M AILEIR K ORSIATEOE NE RAEE | ‘/5’“— (LLFZoO®EIZEBWT
MERAEREZ—] EWo, ) 1T, HillcW\W TRlng ., BEETECHTHHEE
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TR 6700,

Article 13 (1) The State, local governments, and the National Consumer Affairs
Center of Japan, Incorporated Administrative Agency (hereinafter referred to
as "NCAC" in this Chapter) must offer training for, share information with,
and take other necessary measures for commissioned welfare volunteers
prescribed in the Commissioned Welfare Volunteers Act (Act No. 198 of 1948),
social welfare officers prescribed in the Social Welfare Act (Act No. 45 of 1951),
certified care workers and other care workers who provide the necessary
support to the elderly, the disabled, etc. to carry out their daily activities, so
that consumer education can be appropriately implemented for the elderly, the
disabled, etc. in local communities.

2 [EH, #GALKFEEONERAEE Y ¥ —i%, AREZOMOMSBERFE I W
T%%éﬁﬂy&ﬂ%®ﬂﬁbk%$@%ﬁ £ D FEMZ 8 U HBEERE M TON
D89, MEREELABLURTIR LR,

(2) The State, local governments, and NCAC must take necessary measures so
that consumer education by using case studies built on data collected by
consumer affairs centers, etc. can be implemented in community centers, other

social education facilities, etc.

(FHEE KR OFEETHRIC X DHEEBE O
(Support for Consumer Education Provided by Business Operators and Trade
Associations)
B FEEROFERHMRII HEEHKZOMOBEREIR S DFROZHZE D
fhoEHE 2 U, HEE OEEAIEICET 25O EAKONL X 9FH L0 L
I 2,

Article 14 (1) Business operators and trade associations are to endeavor to

10



enhance consumer knowledge on consumer affairs through information sharing
and other types of coordination with consumer groups and other relevant
groups.

2 FELIT, HELELLOMAY., HKFELE U TEIHEER AR EEEEICHE
TOMM 2 A<IRETL2LIFOLbDET 5,

(2) Business operators are to endeavor to provide consumers with useful
information about consumer affairs that was obtained through inquires,
consultations, etc. with consumers.

3 HEHRIT, TOREFITH L, HELZEM L, XITFEEHEHKENMTOHBE L%
mSEALZLEAWML, HEERICET 2L OERE RO DL L IO D LT
Do

(3) Business operators are to endeavor to have their employees deepen their
knowledge and understanding of consumer affairs by offering them training, or
by having them attend workshops held by trade associations, etc.

4 HFEFHRIL, WEEHEZOMO R OBIKNRT O HEEHE OHED DO DIE
izt L, B@ORMEZOMOEIMEDO LD LT 5,

(4) Trade associations are to endeavor to offer financial and other support to
consumer education promotional campaigns implemented by consumer groups

and other private bodies.

(Bt D T F %)
(Improvement of Teaching Materials)

FrIs EROHTAREERIT, HEEABIHEA SN DZMORELKDL L L HIT,
FRE, MU, FEE, BRIE OO A RGIZ BN THBBM P AENTTEN S ND KD
HEFEZB ICEEST 2 RERRE AT 28 FOR R 2 B L7280k OB FE M T D%
R RMIIE D R T IUE R B0,

Article 15 The State and local governments must endeavor to improve teaching
materials used for consumer education and make an effort endeavor to develop
and effectively provide teaching materials that reflect the opinions of persons,
etc. with practical experiences relevant to consumer education so that the
teaching materials can be effectively utilized in schools, local communities,
households, offices, and other various settings.

(ANMF DB L)
(Personnel Training)

FHANS EH, MAAKFEREOCERAER L ¥ —1d, HEELREF+—RICHET
LB EOMOWEEZ ORI OPEHE I Z X D 72D OIEB 21T 9 F kL, 1H
BEBEICHET 2 EHEMOMERZEST L2720 OWHED I+ DMZEOEEDW LD
DICHBERIEBEZFHE U RIT X2 6720,

Article 16 (1) The State, local governments, and NCAC must implement training
to build expert knowledge in consumer education for consultants and other

11



persons who carry out activities for the protection or enhancement of
consumers' interests, specified in Article 11 of the Consumer Safety Act, and
take other measures necessary to enhance their skills and qualifications.

2 EROHGAEAEKIL, RPE, UFZEEE. HEF HIRZ O Mo BREERE &K OB
HUAICK L. HEEEE 2H 5 AMOF ML OEE O W LD 720 OO B Ot
DOHEFEMNLREHMZITO LORT DO LT 5,

(2) The State and local governments are to encourage universities etc., research
institutes, consumer groups, and other relevant organizations and groups to
hold workshops for and implement other independent initiatives for the
training of personnel in charge of consumer education, as well as the
enhancement of their skills and qualifications.

(AT FEE)
(Research and Study)

Bt EROHGALEKRIT, HEEAEICET 2HEMEZ1T 5 K¥. HFERERE
Z O D BLREERT K O'BAMREA & W /1 &2 0 2o, FEANE O FRITEIT DA, K
R DN R IR EZHE ONE KL ONFIEZEDOMOEORNIMZEB T HIHEEHE O
WA K OTFEICE L, &R NS Z ORER O K K OTERIZE DR TIER 67
[

Article 17 In cooperation with universities, research institutes, and other
relevant organizations and groups that carry out research and study on
consumer education, the State and local governments must endeavor to
conduct surveys and research on the content of and approaches toward
comprehensive, systematic, and effective consumer education at schools in
foreign countries, as well as on other content of and approaches toward
consumer education carried out in and outside Japan, and to disseminate and
utilize the results of the surveys and research.

(1 WD IR S O HEE)
(Collection and Provision of Information)

BHAE EH., HFASEFA L OERANEE > Z —id, 8, Mk, FE, B o
DR R BNTHT O TW DB EE BT 5 R 2 BHLICBE T 2 FHZ o
DOV EEHEIZRET HERITONT, Filin, FREEOFEZOMOIHEFE O FFMEICE
BLHOD, THENEL, KUREET L X OZDRITIER B0,

Article 18 (1) The State, local governments, and NCAC must endeavor to collect
and provide information on innovative approaches toward consumer education
implemented in various settings, such as schools, local communities,
households, and offices, and other information on consumer education, taking
into account the individual characteristics of consumers, such as age and

whether or not a consumer has disability.

2 [EX. WHEEIRICBTAWEOHIEZ X D=0, Fin, BEOFEZOMOIEEE

12



DORPEZ IR LT, ZDOWE L2 HEATFICET 2 IE MO THEE BE ONEIZHED
DOIVHEIZKBE I LD K 9B DT 5720,

(2) In order to prevent damages to people's lives as consumers, the State must
endeavor to reflect gathered information on consumer affairs to the content of
consumer education correctly and promptly, by taking into account the
individual characteristics of consumers, such as age and whether or not a
consumer has a disability.

BENE HEEHFHEIRS

Chapter IV Consumer Education Promotion Council

(& BB HEE 2 58)

(Consumer Education Promotion Council)

B HEETIC, HEEBHFHESHLE,

Article 19 (1) The Consumer Education Promotion Council is established within
the Consumer Affairs Agency.

2 HEEHABWHERRIT. KRBT 55z >3 L85,

(2) The Consumer Education Promotion Council takes charge of the following
administrative affairs.

— HEBEHABOREN., RN ORI RHEEICE L CIHEE AFHERHEOZE
BAEDOERO I ORI LT O Z L,

(i) to implement sharing and coordination of information between the members
of the Consumer Education Promotion Council in relation to the
comprehensive, systematic, and effective promotion of consumer education.

= OREARTEHCE L. BARELE (AEENHIZBWTENT LI LG5, ) (I
HET HHFHLUHS D Z &,

(i1) to handle the particulars specified in paragraph (5) of Article 9 (including
as applied mutatis mutandis pursuant to paragraph (8) of that Article)
regarding the basic policy.

3 WEEAFHESHOZRIL, HEE., FEEMOCHAFHEMRE. HEEHIEL, F3%
FHHUAE OMOBIMRHEZ KT 58 itz A4 2 &0 N BRAITBOEE &K O
BRI D MNATBUE N OENATBOE NERNE CERcH—FIEREE =5) B &% —
HIZHET 2MNATBHEAZ W D, ) OB D S bh . NEKBBEKEMEMT D,

(3) The members of the Consumer Education Promotion Council are appointed by
the Prime Minister from among consumers, business operators, education-
related personnel, the representatives of consumer groups, trade associations,
and other relevant groups, persons with relevant expertise, or the staff of the
relevant administrative organizations and relevant incorporated
administrative agencies (meaning incorporated administrative agencies
specified in paragraph (1) of Article 2 of the Act on General Rules for
Incorporated Administrative Agencies (Act No. 103 of 1999)).
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4 HIZHHICED D b OO, THEEZE HEME ST ORI L O E (2B L L2 e gi
X, BImTED D,

(4) beyond what is provided in the provisions of the preceding two paragraphs,
necessary particulars concerning the organizational structure and operation of
the Consumer Education Promotion Council are specified by Cabinet Order.

(VH 2 3 208 HEME s it )

(Regional Councils for Consumer Education Promotion)

T FERREOTWEIRNIL, # ORBENRF R SULTETA O KB D IHEE BT

aHEEST D720 HEE . HEERIE, FEE. FREEE. ZEBRE, HEAE

U H = DML G FEERE RSO TTHTR O BRI 2 b o TGS 21HE BB E

HEEMI RS AT 2 L B0 i e b 720,

Article 20 (1) For the promotion of local consumer education in the prefectural or
municipal area, the relevant prefecture or municipality must endeavor to
establish a regional council for consumer education promotion that comprises
of consumers, consumer groups, business operators, trade associations,
education-related personnel, consumer affair centers and other relevant
organizations in the relevant prefecture or municipality, etc.

2 HEHAFHEMEGHS T, RBT 5552175 b0 LT 5,

(2) Regional councils for Consumer Education promotion are to undertake the
following administrative affairs.

—  CYRZEBE T R SUXTHTAS O KIS 3 1T D IEEE BT OREH. KR DRIER
IRHEME(Z B U I B Z0E HEE bl b i = O M Rl EAR L O 1 3 O 22 4 [ OV 2 47
9T &,

(i) to implement sharing and coordination of information between the members
of regional councils in relation to the comprehensive, systematic, and
effective promotion of local consumer education in the prefectural or
municipal area.

T AT VR SOV T BT A 208 B 2 T VRV B A 2B HEE I SR T ET AV e B B HEE R

EiZVERR L, XITAEHE L LD LT 25108V TIEL, Sk i IR T 5 206 Hedt
ST X TR AN B BB HEE T B OAER SUIAEFICEH L TE R AR5 2 &,

(i) to state their opinion on the creation or revision of a prefectural consumer
education promotion plan or municipal consumer education promotion plan,
if prefectures or municipalities intend to create or revise a prefectural
consumer education promotion plan or municipal consumer education
promotion plan.

3 AIZIHIZED DS DDIEN, HEE BEHEE RS OB &K OHEE 2B L E

REHIL, HEFHEHERSH RSN ED D,

(3) In addition to what is provided for in the preceding two paragraphs,
necessary particulars concerning the organizational structure and operation of
the regional councils for consumer education promotion are specified by
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regional councils themselves.

kAl

Supplementary Provisions

(W17 51 H)
(Effective Date)
1 ZOEEE, AHOAPOERE L TAAZEIZ2WEFANICE N TEBS TED S H
MORITT %,
(1) This Act comes into effect as of the day specified by Cabinet Order within a
period not exceeding six months from the date of its promulgation.

(k&)
(Review)

2 EE, ZOEEORITHRIFEL Bz LT, ZOEROHIT ORI OV THRE %
Mz, BENRHDHERDDH EEIT, ZORBRICESDVWTHEOHELZET 2O LT
Do

(2) The State is to review the status of the enforcement of this Act approximately
five years after its enforcement and take necessary measures based on the
results of this review, if they find it necessary.

(HEH T M OEEE Z B SR EEO—HUIE)
(Partial Amendment to the Act for the Establishment of the Consumer Affairs
Agency and Consumer Commission)
3 HEHTAOHEEZAESREE CER 1+ —FEREENNT) O—FHE2RO X
INTHIET 5,
(3) The Act for the Establishment of the Consumer Affairs Agency and Consumer
Commission (Act No. 48 of 2009) is to be partially amended as follows.
B TEEEEO ] OTIC I—FHFEOM] Z2MZ 5,
In the table of contents, Article 5-4 is added after Article 5-2.
BURE+ =5 DRICRO—5 & M2 D,
The following item is added after item (xiii) of Article 4.
=0 WEEHEOHEICET 2 EE CRRCHIUEEREAR+—5) FHLEk
B—IHICHE T D EEE BT OHEEICE T 5 AR 8O RE Kk OHEEIZ RS T
5T &,
(xiii)-2 formulation and promotion of the basic policy on consumer education
promotion as specified in paragraph (1) of Article 9 of the Act on Promotion
of Consumer Education (Act No. 61 of 2012).
FHED " RDEHITHD D,
Article 5-2 is amended as follows.
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(RX &)
(Establishment of Councils)
BHEOZ BICERETED D L ALV EEFITICEIN I FHESIE. KO L
B ET D,
Article 5-2 (1) Councils, etc. that are established within the Consumer Affairs
Agency, as provided separately by law, are as follows.
HEELZEHELZBES
Consumer Safety Investigation Commission
HEH 2B HED
Consumer Education Promotion Council
BB SN ERLED —OWICKD _FEMZ D,
In Section 3 of Chapter II, the following two provisions are to be added after
Article 5-2.

(HEEHELZEHEZER)
(Consumer Safety Investigation Commission)
FBHEO= HEHFLZEREZEDIZTOVWTL, HEELZ2E (kS <mt %
G, ) DEDDEZAITL D,
Article 5-3 The Consumer Safety Investigation Commission is governed by the
provisions of the Consumer Safety Act (including an order based on this Act).

CEE-E-E ki3 £
(Consumer Education Promotion Council)

FHGEOMN HEFHEHESIFIC OV TL, HEEHEOHEICET 258 (Zh
CESL T EED, ) DEDDLIAITED,

Article 5-4 (1) The Consumer Education Promotion Council is governed by the
provisions of the Act on Promotion of Consumer Education (including an
order based on this Act).

FONRE BN S TR REARE] OTIC I, HEEBFOHEICET DL

B 2z %

In item (iv) of paragraph (2) of Article 6, the phrase the "Act on Promotion of

Consumer Education" is added after the "Food Safety Basic Act."
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